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In the EU today but also worldwide the societies change and people, particularly the 
youngsters, must be better and respectively equipped with corresponding knowledge and 
skills and essential competences in various areas, such as employment, initiatives and 
entrepreneurship, environment, health and well-being, social inclusion and solidarity as 
well as digital world. This non-formal and informal learning project, through discussions, 
exchange of ideas, workshops and experiential interactive events, seeks to address issues 
relevant to the above fields. Thereby it supports, in line with the EU Youth Strategy 2019–
2027 and inspired by the 11 European Youth Goals and the NextGenerationEU, the 
personal and socio-educational development of the participants with emphasis on their 
engagement as active citizens in society and democratic life.  
This considering the need to: 
-increase the participation in democracy and the European democracy is about much 
more than just voting although voting in elections to the European Parliament between 
6-9 June 2024 represents a crucial moment in EU democracy, 
-harness the potential of digital technologies and develop digital skills and 
competences, 
- fight for the environmental sustainability and against the climate change,  
-strengthen inclusion and diversity. 
 
Therefore, the project creates opportunities for youngsters to: 
--increase their self-empowerment and self-esteem,  
--dive into challenging interactions with people from different backgrounds thus 
stimulating intercultural awareness, to discover new ethics, behaviors and lifestyles and 
familiarize with the mutual understanding and breaking down prejudices and 
stereotypes,  
--develop and come up with alternative greener ways, eco- friendly manners and 
approaches and incorporate green practices in daily life, 
--think further about the digital literacy for all and at all levels of society,  
--involve and engage as active agents at political and social life favoring Europe’s stable 
future. 
 
Let’s put the spotlight on the challenges, needs and the strength of young people to: 
-rally from the climate change to the racial justice, from the quality, digital and innovative 
jobs to the initiatives for a stronger democracy and foster the sense of belonging to the 
European project, 
-apply fresh ways of thinking to pressing problems for a more just, modern, sustainable 
and a fully inclusive and equitable future and ecosystem 
-build innovative channels of acting as bridge between the EU and young generation to 
regain trust and increase active social participation.  

 
 



07/03/2024, at HQ 
 
 

11.00 – 12.30 Welcoming and presentation of the project concept 
under the main goals of Erasmus+ programme 

to promote transnational learning mobility and cooperation between youth 
organizations and young people, improve the quality and excellence, support 

the inclusion and equity, and boost new skills, including digital, social and 
green skills, creativity and innovation 

 
 Presentation by the members of the Greek team  

►Thematic and Objectives of the project and knowledge, competences, skills, 
attitudes, stances and behaviors as expected outcomes to develop or/and 
improve. What exactly the participants want from this Erasmus+ programme.  
►Implementation of the project: participatory working methods, co-working 
and interactivity in intercultural mixed teams, roles and involvement of the 
participants and partners-organizations in all the facets and in all the workshops, 
exercises, visits, happenings and learning events.  
►Audit, evaluation and dissemination for sustainable use of project outcomes. 
►Certification of learning outcomes with Youthpass. Value of the certificate! 

 
WORKING METHODS 

11.00 – 11.30 Discussion, exchange of ideas, comments and reflections on the project topics 
and learning priorities according to the needs of young people:  
--awareness for green practices in the framework of the project activities but also in the participants 
daily life and beyond for more environmental sustainability,  
--awareness for civic participation as engagement in society and political life for environmental, 
intercultural and inclusive concerns as crucial, among others, matters for democracy, 
--awareness for the need to strengthen the digital skills of young people to preparing them to the 
attainment of global career readiness competencies. 
11.30 – 12.00 Discussion, exchange of ideas, comments and reflections on the implementation, 
assessment and sustainable dissemination of the project and its results for an impact on 
participants and participating organizations during and after the project lifetime, but also outside 
the organizations and immediate youngsters, at local, regional, national, European or global level 
12.00 – 12.30 Emphasis on the working on Youthpass certificate as educational process giving 
young people enhanced self-awareness, more confidence and the ability to reflect on what they may 
want to learn next, after the end of the life cycle of this project for a better future and a life with 
professional perspective.  
 

 
 



12.30 – 13.00 Exploring the Erasmus Youth Quality Standards 
 Presentation by the members of the Greek team  

► The High Quality informal and non-formal learning in the framework of the 
Erasmus+ programme (Key Action 1, Learning Mobility of individuals in the field 
of youth, Mobility Projects for young people) cover the needs of young people 
for qualifications and skills needed for a meaningful participation in democratic 
society, intercultural understanding, environmental sustainability and successful 
transition in the labor market. 

 
WORKING METHODS 

Discussion, exchange of ideas, comments and reflections among the young participants on the 
quality standards this Youth Exchange followed in the procedures for their selection and preparation, 
as well as it seeks to follow in the identification of activities, evaluation, recognition and dissemination 
of the learning outcomes under the objective to create opportunities for their personal, socio-
educational and professional development and the expectation of  leaving no one behind in a 
dynamically changing society that globally is increasingly mobile, green, multicultural and digital. 
Emphasis is given on the equal opportunities the project aims to provide, equal access, inclusion, 
diversity and fairness for both, the organizations-partners and youngsters with fewer opportunities. 
Last but not least, the participants with EXPERIENCES on Youth Exchanges describe to their peers 
how those previous projects addressed the learning requirement for an inclusive EU far away from 
prejudices and stereotypes, the need for the digital transformation of the EU, the vision for a greener 
Europe, and the crucial reflection on how the democratic deficit in EU may be remedied in 
accordance with the EU Youth Strategy and the European Youth Goals that focus on three core 
areas: “Engage, Connect, Empower” for better awareness of the European project and the EU values.  

 
13.00 – 13.30 Τo know us better 

 Presentations by leaders 

►Making known the profile of partners-organizations, experience, activities 
and target-population of young people.  

 
WORKING METHODS  

Use of speech, videos, virtual tours, discussions, exchange of ideas, comments and reflections. 

 
13.30 – 15.00 Tell me about yourself  

Self-portrayals by youngsters 

►The profile of participants in each group. 
 

WORKING METHODS  
Use of speech, videos, virtual tours, pantomime, play-roles, guessing games, apps (i.e. Kahoot),  
Indicatively, the participants have fun and enforce a closer interpersonal relationship and bonding 
among them diving into the following. Τhose like to keep the conversation going live, ask more 
questions to their peers: 
What is your personal and career goals?  
What skills, strengths, or experiences do you have that help you realize those goals and what about 
the expected knowledge and competences?  
What of your personal or social accomplishment best represents you?  
Describe a person that you admire and the reason.  
How can or how would you like to benefit the others?  
What about studies, skills and strengths, experiences and plans, interests and passions?  
A lesson learnt, a recommendation, a message to the peers for a greener world, more digital fitted, 
more inclusive and more democratic.  
 

14.30 – 17.30 LUNCH and leisure time 
 

20.00 – 21.00 EVALUATION 
21.00 DINNER   



08/03/2024, at HQ 
 

11.00 – 11.30 Europe in focus. The past, the present and the future 
Presentation by the members of the Greek team 

►Have European institutions social media channels and accounts, Twitter, 
Facebook, Instagram and the rest?  
►How these social media respond to the need of people interested in checking 
EU content and input?  

WORKING METHODS  
The participants navigate the internet, explore and discover the use of social media by the 
European institutions aiming to promote the learning concerning historical moments that shaped 
European Union as well as modern policies and initiatives for the vision to a more cohesive and 
inclusive Europe, greener and digital. They understand the role of social networking and digital 
strategy and technology for the communication between European institutions and people. They 
understand also that Social Media Messaging is about conversations and a tool for a relationship 
with citizens and for an authentic, honest and open dialogue that allows Europe to hear what people 
say about it and European policies, and enables European representatives to respond. Discussion, 
exchange of ideas, comments and reflections among the young participants about the Facebook 
as preference of the people to learn by using it about the united Europe, its policies and values 

Social Media Stats Europe (Jan 2023 - Jan 2024), Facebook as winner: 

Facebook 82.2%,  Instagram 6.79%  Pinterest 3.87%  Twitter 3.37%  YouTube 2.25%  LinkedIn 0.56% 

 

11.30 – 14.30 Teamworking on the use of social media by the EU institutions 
 

1st mixed group of participants Europe's digital decade 
How do EU institutions use social media to communicate with communities, 
connect with the audience, inform and build relationships with people, 
particularly with youngsters? The group deals with the following topics and 
describes how European institutions address, present and communicate 
these topics through social media: 
 
►“Digital Europe Programme” (DIGITAL). A new EU funding programme focused on 
bringing digital technology to businesses, citizens and public administrations.  
►The EU digital strategy. The EU adopted the Digital Services Act and the Digital Markets 
Act with the aim of fostering competitiveness, innovation and growth, while boosting online 
security, tackling illegal content, and ensuring the protection of free speech, press freedom 
and democracy. 
►The EU Digital Services Act 2024.  The EU Digital Services Act (“DSA”), starts applying 
from February 17, 2024 to a broad array of intermediary services offered in the EU, 
including online marketplaces, web-hosting services, cloud services, search engines, and 



social media platforms. 
►The EU digital strategy 2025. The digital Europe Vision 2025 means a Europe where 
digital technologies, innovation and artificial intelligence can provide Europe's people with 
competitive jobs, better health and better public services. 
►The EU digital strategy for 2030. Everyone should have access to internet, digital skills, 
digital public services and to fair working conditions. Citizens should be able to engage in 
democratic process at all levels and have control over their own data. Digital devices should 
support sustainability and the green transition. 
 

2nd mixed group of participants Historic EU milestones – EU Enlargement 
How do EU institutions use social media to communicate with communities, 
connect with the audience, inform and build relationships with people, 
particularly with youngsters? The group deals with the following topics and 
describes how European institutions address, present and communicate 
these topics through social media: 
 
►The Schuman Declaration (May 9, 1950)  
► Italy and France, founding members of the EU (1957) 
►1986, Greece and Spain joined the EU- member countries up to 12  
►The Maastricht Treaty (1992)  
►1995, Finland joined the EU – the Europe of 15  
►The Schengen Agreement (1995)  
►2007, Bulgaria and Romania joined the EU - Member States are now 27 
  

3rd mixed group of participants Important European policies 
How do EU institutions use social media to communicate with communities, 
connect with the audience, inform and build relationships with people, 
particularly with youngsters? The group deals with the following topics and 
describes how European institutions address, present and communicate 
these topics through social media: 
 
► “Next Generation EU”. A plan to transform the EU into a more resilient, innovative, 
digital and sustainable economy 
►The EU Strategy for the Rights of persons with Disabilities. A strategy for the period 
2021-30 that aims to improve the lives of persons with disabilities in Europe and around 
the world and to enjoy their rights and equal opportunities 
►EU Solidarity Corps. The Corps brings together young people to build a more inclusive 
society, supporting vulnerable people and responding to societal challenges. It offers an 
inspiring and empowering experience for young people who want to help, learn and develop. 
►The European Citizens Initiative. A unique way for people to help shape the EU and get 
a greater say in the policies that affect their life. 
►EU Green Deal. A total of legally binding climate targets covering all key sectors of the 
economy and among them, the overarching aim for the European Union to become the 
world's first “climate-neutral bloc” by 2050.  
►EU Youth Strategy. A strategy to improve the situation of young people in Europe by 
creating more and equal opportunities. 
►EU Year of Skills 2023. The Year has started on 9 May 2023 and will run for 12 months, 
with the aim to help people get the right skills for quality jobs and the companies in 
addressing skill shortages   
 

 
 
 



WORKING METHODS  
11.30 – 13.00 Preparation 
Discussion, exchange of ideas, comments and reflections, screenings, use of audiovisual 
material, virtual tours, etc. for the preparation of young participants’ presentations and their own 
analyses. Emphasis on the navigation the internet and the following Social networking media: 

https://www.facebook.com/EuropeanCommission/, https://twitter.com/EU_Commission  
https://www.instagram.com/europeancommission/ 

https://www.facebook.com/europeanparliament/ 
https://www.instagram.com/europeanparliament/ 

https://twitter.com/Europarl_EN and https://www.tiktok.com/@europarl 

13.00 – 14.30 Presentations 
Use of speech or/and ppt, pptx files, videos, virtual tours, improvisations and play-roles, 
guessing games, questionnaires, apps, etc. Analytically: 
1st mixed group of participants: Europe's digital decade, 13.00 – 13.30  
2nd mixed group: Historic European milestones, The enlargement of the EU, 13.30 – 14.00  
3rd mixed group of participants: Important European policies, 14.00 – 14.30  

 
14.30 – 15.30 LUNCH  

 
15.30 – 17.00 Acropolis and Slopes 

The Acropolis, work of Pericles, a Greek politician and general during the Golden 
Age of Athens (5th BC) period during which he led Athens, is for centuries one of 
the most important ancient monuments of the world. He promoted Arts and 
Literature, and it was principally through his efforts that Athens acquired the 
reputation of being the educational and cultural center of the ancient Greek world. 
He started the ambitious project that generated most of the surviving structures 
on the Acropolis, including Parthenon dedicated to the goddess Athena under the 
leadership by the architects Iktinos and Kallikratis. Pericles fostered Athenian 
democracy and was acclaimed by Thucydides, a contemporary historian, as "the 
first citizen of Athens”.  
 

WORKING METHODS 
An educational visit and a guided tour.  A chance for human bonding, improvement of 
wellness, sparking of curiosity, connection to humanity. The participants visit Acropolis and 
Parthenon, a temple that represents the symbol of wealth, power, and culture of Athens. They enjoy 
this powerful symbol of Ancient Greece, Athenian culture, and democracy and one of the most 
significant cultural monuments in the known world.  

 
17.00 – 20.00 LEISURE TIME  

 
20.00 – 21.00 EVALUATION 

 
21.00 DINNER   

 
 
 
 
 
 
 

https://www.facebook.com/EuropeanCommission/
https://twitter.com/EU_Commission
https://www.instagram.com/europeancommission/
https://www.facebook.com/europeanparliament/
https://www.instagram.com/europeanparliament/
https://twitter.com/Europarl_EN
https://www.tiktok.com/@europarl


 
09/03/2024, at HQ 

 

11.00 – 11.30 The importance of social media and digital literacy activities 
in influencing people perceptions and intentions  

Introductory short presentation by the members of the Greek team  

Digital media is an effective channel for social change. With societies and people 
around the world facing multifaceted challenges, launching digital campaigns, use 
of internet in general, apps and social media, is constantly increasing both, by 
decision makers and other stakeholders, thereby enhancing the awareness of 
citizens regarding issues that have impact on the lives of all citizens.  

 
WORKING METHODS 

Discussion, exchange of ideas and comments among the participants ABOUT the interactivity of 
technology, an interactivity naturally "present" in real time that creates opportunities primarily for 
young people to be more "open" and connected to each other. They express feelings and reflections 
about the tendency of public organizations at national and international level, social actors, civil 
society organizations and individuals to adopt a digital approach to inform about issues with impact 
on the citizens’ lives, share brilliant ideas, best practices, their messages and attract population for 
support and action, and ultimately to bring significant social changes.  

 

11.30 – 15.00 Effective digital tools, The digital Influence campaigns and the 
power for social changes 

 
1st mixed group of participants  

► Topic: The need to increase participation in society and democratic life 
The participants search, discover, discuss and exchange ideas about some 
successful examples of digital Influence campaigns on various essential issues 
for Europe and beyond and about the dissemination of their messages through 
apps, sites, platforms, social media, etc.  They understand that these campaigns, 
carried out in good faith and pushing a positive narrative, sought to shift somehow 
the public opinion. 
Therefore, they design their own relevant digital campaign, taking into account 
that it is a big challenge in Europe the increase of the low level of knowledge and 
awareness of young people about European matters and their impact on 
citizens’ lives. They highlight the reluctance, indifference, various difficulties and 
other barriers for an active engagement participation of young people in their 
communities and the political and social life at national and European level. As 
they understand that the European identity and the participation of young 
people in social and democratic processes at all governmental level is of 



paramount importance for their own life and the European Union's future, they 
set it as priority to the center of their own campaign.  
 

Overall, the participants, co-working in this peer-learning workshop, present 
to their peers: 
-- the digital campaigns that they worked on as examples,  
--how and if European institutions use information and communication technology 
and digital tools targeting to enhance the active citizenship of young people, their 
participation in their community, society and democratic and political life,  
--their own ideas, views, reflections, proposals and messages on a digital influence 
campaign with the goal to empower, lead and enable young people to participate 
fully in society and democracy. 
Considering that: 
- voting in elections to the European Parliament represents a crucial moment in 
EU democracy because it gives citizens a say in the EU's political direction, as well 
as that, 
- European democracy is about much more than just voting,  
the proposed by the participants digital campaign concerns primarily voting 
in euro-elections between 6 and 9 June 2024 but also other potential 
involvement and participation of young people in democratic processes such 
as participation in large-scale protests and rallies, in non-conventional forms of 
activism (i.e. 'clicktivism'), in grassroots activities, in boycotts etc.   

 

2nd mixed group of participants  
► Topic: The need to harness digital technologies and develop digital skills  
The participants search, discover, discuss and exchange ideas about some 
successful examples of digital Influence campaigns on various essential issues 
for Europe and beyond and about the dissemination of their messages through 
apps, sites, platforms, social media, etc.  They understand that these campaigns, 
carried out in good faith and pushing a positive narrative, sought to shift somehow 
the public opinion.  
Therefore, they design their own relevant digital campaign, taking into account 
that it is a big challenge in Europe, after the COVID-19 pandemic, to shed further 
light on the importance of increased need to harness the potential of digital 
technologies and develop digital skills and digital literacy for all and at all 
levels of society. They highlight and set as priority and to the center of their own 
campaign how essential for everyday life become these skills for enabling people 
to navigate in internet, for their individual learning, information and 
communication, for access to the labor market, but also to participate fully in 
society and democracy.  
 
Overall, the participants, co-working in this peer-learning workshop, present 
to their peers: 
-- the digital campaigns that they worked on as examples,  
--how and if European institutions use information and communication technology 
and digital tools targeting to enhance the awareness on the scale, severity and 
consequences of digital skills and digital literacy at all levels of society for everyone’s 
life and future  



--their own ideas, views, reflections, proposals and messages on a digital influence 
campaign with the goal to empower, lead and enable young people to seize the 
opportunities for supporting their professional future and access in forward-looking 
fields and in prosperous digital labor market. 
Considering the mentioned above, the proposed digital campaign by the 
participants is inspired by the European polices. It refers to the need for 
everyone to have access to internet, digital skills and digital public services 
and to fair working digital conditions as well as to the European vision for 
digital technologies, innovation and artificial intelligence to provide people 
competitive jobs, better health and better public services. 

 

3rd mixed group of participants  
► Topic: The need for environmental sustainability  

The participants search, discover, discuss and exchange ideas about some 
successful examples of digital Influence campaigns on various essential issues 
for Europe and beyond and about the dissemination of their messages through 
apps, sites, platforms, social media, etc.  They understand that these campaigns, 
carried out in good faith and pushing a positive narrative, sought to shift somehow 
the public opinion.  
Therefore, they design their own relevant digital campaign, taking into account 
that it is a big challenge in Europe the environmental sustainability. They 
highlight the importance of a wider discussion and a deeper learning about 
environmental issues, the need for promotion of environmentally sustainable and 
responsible behavior among citizens, the raising awareness about the importance 
of acting to reduce or compensate for the environmental footprint. They 
understand that the environmental consciousness in daily life, the integration of 
sustainable green practices, the opting for reusable or eco-friendly materials, the 
reduce of the waste, the recycling, the sustainable food, the green means of 
transportation, etc. are of paramount importance for this planet. Therefore, they 
set as priority to the center of their own campaign the ability to maintain an 
ecological balance and conserve natural resources to support the wellbeing of 
future generations. 
 
Overall, the participants, co-working in this peer-learning workshop, present 
to their peers: 
-- the digital campaigns that they worked on as examples,  
--how and if EU institutions use information and communication technology and 
digital tools targeting to enhance the awareness on the need to maintain the 
ecological balance in planet environment and conserve natural resources to support 
the wellbeing of current and future generations 
--their own ideas, views, reflections, proposals and messages on a digital influence 
campaign with the goal to empower, lead and enable young people to deepen in what 
can be done at their level and come up with alternative greener ways of 
implementing their daily activities. 
Considering the mentioned above the proposed digital campaign by the 
participants brings environmental protection nearer to the people by 
assisting them to understand the ideas of "Promote, Protect and Respect 
Environment", improves the chances of long-term success by promoting 



efficient and responsible resource use, and refers to the ability for living 
without affecting future generations. 

 

4th mixed group of participants  
► Topic: The need to strengthen inclusion and diversity 

The participants search, discover, discuss and exchange ideas about some 
successful examples of digital Influence campaigns on various essential issues 
for Europe and beyond and about the dissemination of their messages through 
apps, sites, platforms, social media, etc.  They understand that these campaigns, 
carried out in good faith and pushing a positive narrative, sought to shift somehow 
the public opinion.  
Therefore, they design their own relevant digital campaign, taking into account 
that it is a big challenge in Europe the aim of leaving no one behind. They 
highlight the importance of the promotion of opportunities for personal, socio-
educational and professional development at an equal basis for all, particularly for 
people from diverse cultural, social and economic backgrounds, those with fewer 
opportunities, including people with disabilities, migrants and refugees, persons 
living in remote areas or facing socio-economic difficulties, etc. Therefore, they set 
as priority to the center of their own campaign the ability to live together breaking 
down stereotypes and prejudices and promoting the intercultural dialogue.  
 

Overall, the participants, co-working in this peer-learning workshop, present 
to their peers: 
-- the digital campaigns that they worked on as examples,  
--how and if European institutions use information and communication technology 
and digital tools targeting to enhance the awareness on the need for building bridges 
and overpassing differences in race, ethnicity, gender identity, age and more 
--their own ideas, views, reflections, proposals and messages on a digital influence 
campaign with the goal to empower, lead and enable young people to contribute to 
a diverse and inclusive environment, free of discrimination and full of 
morality, generosity and solidarity. 
Considering the mentioned above the proposed digital campaign by the 
participants concerns LGBT community. 

 
WORKING METHODS 

Team working in 4 mixed groups as a challenging participatory and interactive learning way 

that involves people working in separate teams to do effectively different interesting tasks. 
11.30 – 13.00 Preparation 
Discussion, exchange of ideas, comments and reflections, screenings, field exercises, use of 
audiovisual material, virtual tours, etc. for preparation of young participants’ presentations and 
their own analyses. Emphasis on the navigation the internet and the following Social networking 
media: https://www.facebook.com/EuropeanCommission/, https://twitter.com/EU_Commission  

https://www.instagram.com/europeancommission/ 
https://www.facebook.com/europeanparliament/ 

https://www.instagram.com/europeanparliament/ 
https://twitter.com/Europarl_EN and https://www.tiktok.com/@europarl 

13.00 – 15.00 Presentations 
Use of speech or/and ppt, pptx files, videos, virtual tours, improvisations, play-roles, guessing 
games, questionnaires, apps, etc. Taking into account that nowadays social media users number 
several billion worldwide and that the power of digital networking comes gradually increased, is a 
challenge for young participants to make their own proposal about digital influence campaign 
to unite people, to inform them, to teach others, to motivate population for social changes: 
 

https://www.facebook.com/EuropeanCommission/
https://twitter.com/EU_Commission
https://www.instagram.com/europeancommission/
https://www.facebook.com/europeanparliament/
https://www.instagram.com/europeanparliament/
https://twitter.com/Europarl_EN
https://www.tiktok.com/@europarl


1st mixed group of participants, a participatory Europe, 13.00 – 13.30 
2nd mixed group of participants, a digital Europe, 13.30 – 14.00 
3rd mixed group of participants, a green Europe, 14.00 – 14.30 
4th mixed group of participants, an inclusive Europe, 14.30 – 15.00 

 
15.00 – 16.00   LUNCH  

 

16.30 – 18.30 Exploring a green lung  
The Grove of Nea Smyrni neighborhood, created in the 20s, is a green "lung" in the 
heart of the city, and one of the largest parks that exist in the municipalities of 
Attica with an area of 50,000 sq.m. The settlement was a private area but after the 
redevelopment, it is transformed into a beautiful urban area of greenery, walking, 
recreation and culture, friendly to the environment, since the materials of the 
redevelopment were stone, soil and wood. The area offers opportunities for 
jogging; there is a playground, canteen, summer theater, environmental pavilion, 
water features, sports trail, outdoor chess, exhibition spaces and much more. 

 
WORKING METHODS Visit and a guided tour 

In this welcoming area, the youngsters enjoy a guiding tour and wander through the indoor and 
outdoor spaces learning about its environmental design, construction and operation that reflect the 
vision of creating a public space open to all, without discrimination and in accordance with the 
principles of sustainability, with respect for the ecosystem and seasonal changes. Additionally, they 
involve in a sport called pétanque that falls into the category of boules sports with the players or 
teams play their balls towards another target ball. It is normally best played on hard dirt or gravel 
and in public areas and parks too. Many of these boules sports have a very long history, dating back 
through the Middle Ages to ancient Rome, and before that to ancient Greece and Egypt. A great chance 
for human bonding!! 

 
18.30 – 20.00 LEISURE TIME  

 
20.00 – 21.00 EVALUATION 

 
21.00 DINNER   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  
10/03/2024 

 

OUTDOOR ACTIVITY, DELPHI 
Getting the Most Out of a significantly beneficial learning experience 

   09.00 DEPARTURE 
 

12.00 – 13.00, At the Archaeological Museum of Delphi 
The Archaeological Museum of Delphi shelters the extensive artifacts unearthed 
during excavations at the Delphi oracle and its vicinity. It is located adjacent to the 
archaeological site, and it is one of the top must-see museums in Greece, mainly 
because of the breadth and quality of artifacts it includes. These reflect its 
religious, political and artistic activities from its early years in the eight-century 
BC to its decline in Late Antiquity. 

13.30 – 15.00, At the Archaeological Site of Delphi  
Delphi in the 6th century B.C. was the cultural and religious center and symbol of 
unity of the ancient Greek world. Here, lies the pan-Hellenic sanctuary of Delphi, 
which had the most famous oracle of ancient Greece (oracle of Apollo), the site of 
the omphalos. Delphi was regarded as the navel. the center of the world. 

 
WORKING METHODS 

Educational cultural tours and visits. A visit to Delphi is a unique chance for the participants to 
learn about one of the most iconic landmarks of ancient Greek thought, its renown undimmed to this 
day. Here, many times yearly internationally acclaimed thinkers and scientists are gathering and 
discuss topical issues and challenges that humanity is facing or is bound to face in the near future. 
 

15.00 – 16.00   LUNCH  

 
16.00 – 17.00European Cultural Centre of Delphi  

Technology, digitalization, democracy 
Τhe opportunities and challenges that technological development and the new 
digital world may entail for democracy. 

 
WORKING METHODS 

Discussion, exchange of ideas, comments and reflections on the results of the 1st Delphi 
Dialogues taken place on June 21, 2023, under the patronage of H.E. the President of the Hellenic 
Republic. The young participants present their own interesting analyses and thoughts on questions 
of fundamental importance such as the following: “What are the opportunities and challenges that 
technological development (e.g. the recent invention of ChatGPT and the substitution of 
technological applications for fundamental human functions) entails for democracies, the citizens’ 
participation in political decision-making even the very essence of the “human” and his presence in 
Citizens Engagement Activities and Citizens Participation Activities. 



17.00 – 18.00 Active Citizenship in Europe   
The wisdom of the informal learning, A CHALLENGING PLAY-ROLE  

The Acronym of the project “ACE” highlights an umbrella term concerning the 
exercise of rights for actively engagement in society (citizen engagement) and 
involvement in the democratic life (civic citizenship and citizen participation). 
Nowadays, it is a Europe-wide trend, particularly for the young people to have a 
limited only presence in the processes and mechanisms that allow them to express 
their views, influence public decisions, and hold authorities accountable.  This 
project believes that an increased and improved level of knowledge about the 
difference between the engagement and the participation could strengthen the 
value of both terms as cornerstones of a healthy, functioning democracy. 

 
WORKING METHODS A play-role  

The participants take by chance cards with words from the paragraphs below: 
Citizens Engagement – 1st group of participants  
This is a two-way communication process between citizens and governmental officials, including 
community meetings, public consultations, social media interactions, and more. Citizens’ engagement 
means active involvement of them in the decision-making processes, helping them to contribute their 
knowledge and experiences for better policy outcomes. It also fosters transparency, accountability, 
and trust between the public and the government. 
Citizens Participation – 2nd group of participants  
While citizens’ engagement involves communication, citizens’ involvement and participation means 
taking action. Therefore, they involve in activities such as voting in elections, volunteering for social 
causes, joining public protests, or participating in community development projects, etc. Participation 
can be both, formal (e.g., voting, serving in public office) and informal (e.g., community activism, 
social movement involvement).  
The concepts, different but interconnected and mutually reinforcing, enhance the democratic 
process, fostering a sense of collective responsibility and community. In recent years, digital 
technologies have revolutionized citizens participation and citizens engagement, making them 
more accessible and inclusive. For instance, online platforms and social media networks now provide 
new ways for people to engage with their governments, voice their opinions, and mobilize for 
collective action. Thus, all individuals, when and if they want, regardless of their socio-economic 
status or location, have equal opportunities for involvement.  
The participants discuss and exchange their ideas, comments and reflections. They cooperate 
and put the cards in an order to have an understandable meaning on: “What are definitions and 
concepts between citizens engagement and involvement?” It is a step for further learning on the 
distinction between the above as channel to promoting an inclusive, participatory democracy, 
informing effective policy-making, and assessing the state of democratic processes. When the 
paragraphs are ready, they record on camera and in mother tongue their own meaning of 
“Citizen Engagement and Citizen Participation” as vital for shaping responsive societies to the 
people needs and aspirations”. Are they the heart of democratic governance and of a strong 
democracy on not?”. 

 
18.00 – 19.00   Leisure time 

Arachova, a natural landscape, mix of heritage with history 
 

WORKING METHODS  
An educational and cultural group tour focused on the human bonding and much more. It's a great 
way for the young participants to meet better their peers, and discover and highlight together some 
hidden gems of this town of destination. The tour has also the following benefits:  
It is a lot of fun. It makes relationships between peers stronger. It creates opportunities of sharing 
skills and knowledge. it creates memories together. All have the ability to try new things  

 
19.00 – 20.30 EVALUATION (INTERMEDIATE STAGE FEEDBACK) 

21.00 DINNER  



 
11/03/2024 

 

11.00 – 14.00 At the Office of the European Parliament in Greece   
A step forward for a more PARTICIPATORY, GREEN, INCLUSIVE, DIGITAL FIT 

and DEMOCRATIC EUROPEAN UNION 
The European Parliament (EP) is one of the three EU institutions (along with the 
European Council and the European Commission), important for political debates 
and decision-making at EU level. Every five years, hundreds of millions of people 
from all over Europe vote to elect their representatives in the European 
Parliament, the EU’s only directly elected institution. In the 2019-2024 mandate, 
there are 705 elected members of the European Parliament (MEPs after UK's 
departure, from the 27 Member States), speaking 24 languages. They ensure that 
decisions, which affect all citizens, are made democratically.  Over the years and 
after amendments to the European Treaties, the EP has acquired substantial 
legislative and budgetary powers, enabling it to draw up, together with the 
European Council, EU policy. 
 

WORKING METHODS 
An educational visit, exchange of ideas, comments and reflections. 

Discussion with Mr Haris Kountouros, Public relations officer in the European Parliament´s 
Liaison Office in Greece 

Focus on the need to increase the low levels of knowledge and awareness about European matters 
such as inclusion and diversity, environmental sustainability, importance of digital skills and active 
engagement and participation in society and democracy, and their impact on the lives of all citizens. 
The participants learn about the role of the European Parliament to ensure the democratic 
legitimacy of the European law and they dive into its core responsibilities and power to enhance 
DEMOCRACY not only in Europe, but also throughout the world. They understand its initiatives to 
support actively the European Union’s international efforts to promote and protect human rights and 
strengthen a fairer, more stable place for people. They discuss about the European Youth 
Parliament (EYP) as a politically unbound non-profit organization, which encourages European 
youth to actively engage in citizenship and cultural understanding. They learn that it involves 50,000 
youngsters from all around Europe in its events and has around 6,000 active members in the different 
countries. They learn about the ways for a successful contact with the EYP in their country and with 
the group of motivated EYP volunteers who introduces young people to the wide range of possibilities 
that EYP offers at local, national and international levels. Additionally, the young participants 
deepen into the upcoming European elections and they discuss about the possibility of their 
participation in political level to build stronger democracies and raise the public trust in institutions. 
They exchange ideas about the recent relevant digital Influence campaigns launched by the 
European parliament under the motto “use your vote” and they present their own works and 
analyses about influence digital campaigns.  

 
14.00-15.00 Lunch at the Hellenic Parliament  



15.00 – 17.00 At the Hellenic parliament  
The Hellenic Parliament Foundation aims at studying and disseminating the 
principles of Parliamentarism and Democracy, as well as at enhancing the active 
participation of the Hellenic Parliament in the country’s cultural and social life, 
contributing hence, to its public outreach and civic engagement. This, considering 
that democracies around the world, including European democracies, face a series 
of challenges in recent years, such the COVID-19 pandemic and the Russian war 
on Ukraine, that make the EU’s commitment to support the democracy a need. A 
need for Europe to become more open and more resilient, as well as more 
important than ever. Together with the need for an effective climate action, a 
greater promotion of the rule of law and a gradually digital transition, the above 
crises on the health and peace have raised the need for more civic awareness. 
Additionally, for a better governance in the EU, an innovative reengagement of the 
Europe with the electorate, particularly the youth, and for the consolidation and 
strengthening of the democratic institutions.   
 

 WORKING METHODS 
Educational visit. Guided tour. Discussion, exchange of ideas, comments and reflections. 

The participants visit the Senate Hall, the Colonnade (Peristyle), Plenary session Halls, Library, etc. 
Responsible for the educational tour: Mrs Matina Vasiliou. 

 
Additionally, they are welcome and discuss about the vision of Europe's digital transformation 
with the Deputy Minister of Digital Governance in Greece Mr. Konstantinos Kyranakis.  
Particularly interesting, is the exchange of ideas on the benefit to the youth unemployment and 
youth entrepreneurship offered by digital skills and on the need for the young people to look to the 
digital jobs of the future that are emerging and growing along with new technologies. Therefore, 
the participants understand the opportunities provided by technology both for a quality life with 
professional future and a greener and more equal Europe as well as for a dynamic and substantial 
presence of young people as active responsible citizens in society and in democratic life. Overall, they 
understand better the meaning of active citizenship based on the following:  
“The active citizen is a responsible citizen, who is informed, knows citizens’ rights and obligations, 
expresses without fear, actively intervenes and participates in society for the society, nature, the 
human rights, respects the diversity, adopts an open mind to migrants, supports people with 
disabilities, fights for social inclusion without stereotypes and prejudices, works for the common 
good.”   

 
17.00 – 20.00 LEISURE TIME  

 
20.00 – 21.00 EVALUATION 

 
21.00 DINNER 

 
 
 
 
 
 



 
12/03/2024 

 

10.30 – 13.00 Digital Inclusion for All, Telecommunication Museum  
COSMOTE (OTE group of companies) contributes to a better world by 
prioritizing digital inclusion for all through numerous initiatives and 
strategic collaborations. It has partnered with WRO Hellas, Educational Robotics 
and Science Organization, to support the implementation of educational robotics 
and STEM (Science, Technology, Engineering, Maths) teaching method, 
contributing to the development of digital skills of thousands of people. The aim is 
to highlight the power of teamwork and the capability of people, particularly the 
younger, for mobilization and implementation of even their most incredible ideas. 
Additionally, it is to promote lifelong learning, improve quality of life and 
strengthen the development of digital and technological skills of the population by 
focusing on the power of technology and digital knowledge to make the daily tasks 
easier. For the youngsters it is to understand better the technology contribution 
to democracy as well as to look to the jobs of future and innovative digital 
professions that are emerging and growing along with new technologies.  

 
WORKING METHODS 

Educational visit and Guided tour: Responsible Mrs Nikoletta Liakostavrou, head of Otegroup 
Telecommunications Museum and Mrs Klio Katsoridi, Communication Specialist  
Discussion, exchange of ideas, comments and reflections with Mrs. Eleni 
Steri, Satellite Communications Engineer at OTE Group Inc. The participants deepen into the 
power of technology and innovation to build a better world for all. During the visit, they enjoy 
Museum’s exhibits about the world of communication through the use of new 
technologies and cutting-edge digital media and discover telecommunications’ history traveling 
from antiquity to the modern digital world. They learn how important is for the population, including 
the elderly, to have an open internet access, use the wireless devices, laptops, smartphones, 
touchscreens interface and portable devices, navigate the internet, utilize social media, use apps, etc. 
Overall, they understand the recent unlimited possibilities that technology offers to facilitate 
everyday life, raise awareness on important social and political matters, recruit people, organize 
activities, and promote voting drives and community engagement initiatives for the common good.   
 

14.00 – 17.00 Open Farm Agora, Food Hub, Rentis Park  
Healthy Habits. From the farm to fork.  

The headquarters of the Open Farm Agora network is located in the Central 
Vegetable Market of Athens where are organized actions to promote the local 
producers, seminars, workshops, tastings, culinary experiences, whilst functions 
a shop. Particularly, it uses international practices and develops actions for 
education in the primary sector, in the production and processing of products, the 



connection of products with their place of production, agritourism, and for good 
sustainable development practices. Generally speaking, the open farms introduce 
to the audience hundreds visitable agricultural enterprises and food units in 
Greece and Cyprus and inform about small family businesses, local producers and 
their particular innovative products. The idea of the Open Farms is to bridge the 
gap between urban population and farmers and processors who besides 
producing exceptional quality agricultural products, they provide in these farms, 
hospitality services, leisure and educational environmental experiences. They 
promote the business idea of sustainable agritourism and offer to consumers the 
chance to buy special food products. Therefore, the young participants have a 
contact with an alternative sustainable tourism product that promotes at the same 
time the authentic small producers and the local gastronomy of a rural region. 
They try healthy products, discover their history, origin, nutritional value thus 
stimulating changes to individual habits accepting a more responsible 
environmental behavior. They familiarize with jobs at green field of economy. 
 

WORKING METHODS 

An interesting interactive experiential educational visit. 

Responsible: Varvara Kouneli. Agronomist, Environmental Project Manager at Open Farm 

and Marina Kavallieraki consultant at culinary activities. 

Discussion, exchange of ideas, comments and reflections. The participants involve in workshops 
and gain knowledge about key concepts which are becoming more and more important in daily life 
such as on the Mediterranean diet, healthy fruits and vegetables, the origin of food, the seasonality 
and locality of agricultural products, food chain and the chain of distribution of agricultural products, 
etc. In addition, they have the opportunity to try quality - healthy products from all over Greece as 
well as to participate in tasting workshops with the support of local producers and experts in the 
agro-food sector and learn about nutrition, health and the environment. This hands-on experience 
equips them with the knowledge and skills to make healthier food choices and protect the 
environment. In addition, they are guided and informed, in the largest fruit distribution center and of 
vegetables in Greece and learn about the origin and quality of the products conscientiously 
available in the market shops but also about the different professions and roles of professionals 
involved in the journey of agricultural products from the field to the shelf. At the same time, they 
participate in gardening workshops and deepen into the ecological practices in the flowerbeds of 
the Vegetable Market. Through the experiential learning, hands-on activities, gardening workshops, 
a guided tour of Athens' central food market, and engaging and in-depth discussions with experts on 
responsible food choices, is fostered and empowered the sense of their environmental awareness. It 
is noticed that discussions and workshops are about and new ideas and proposals for the transition 
to a new sustainable system of food production and consumption in cities. The participants 
understand: 
- the important role of the global agri-food system for the sustainability of the planet,  
- the importance of changing attitudes and behaviors towards the way they choose food, 
- the role of healthy soil, biodiversity, and waste and water management in tackling the climate crisis, 
- the reasons why they need to switch to better lifestyle choices by eating high quality healthy foods,  
- the connection between human well-being and the preservation of biodiversity and soil health. 
 

15.00 – 16.00   LUNCH A Food Art and Collective Kitchen at the Hub! 
The participants prepare their own meal and they are involved in a "Collective Kitchen" action using 
products from local producers. Through this culinary collective experience, they understand the 
principles of conscious consumption and the basis of the Mediterranean Diet.  The menu reflects 
sustainability and seasonal awareness and the youngsters understand better the importance of 
responsible food choices, while strengthening connection between people and food they consume.  

 
17.00 – 20.00 LEISURE TIME  

20.00 – 21.00 EVALUATION (FINAL STAGE FOLLOW UP) 
21.00 A farewell DINNER –A good bye PARTY   



ANNEX  
EVALUATION  

 
After each daily activity has finished, participants provide a feedback on it, reflect on 
what they have learnt and how they can make use of their own learning outcomes. This is 
done individually within the national groups and the relevant assessment forms are 
submitted on line to the leaders. 
Particularly, the feedback includes replies and comments to questions such as: 
-if the activity contributed to the fostering and empowerment of the sense of inclusion 
and diversity, environmental awareness, digital and participatory dimensions required 
by the Erasmus Programme 
-if the activity was relevant for the objectives above  
-if the activity was relevant for the respect and promotion of shared EU values, such as 
respect for human dignity, freedom, democracy, equality, the rule of law and respect for 
human rights, as well as fighting any sort of discrimination 
-if the activity addressed the needs of the participating organizations and participants  
-if the activity produced high-quality learning outcomes for the participants. 

 
At an intermediate stage (10.03.2024) the feedback is done as a group discussion and 
includes an overall assessment on how and if the activities of previous days strengthened: 
-the inclusion and diversity 
-the environmental sustainability 
-the digital transformation in the field of youth 
-the participation and civic engagement of the young participants. 
 
At the final stage, after the end of the project, the youngsters as a group discussion 
provide a follow-up. This means that they evaluate the activities as a whole, the 
identification and documentation of the learning outcomes as well as the dissemination 
and use of the project's outcomes up to this moment whilst they update their commitment 
for the further visibility in the future. Analytically, the participants assess the general 
quality of the project and: 
-the activities’ incorporation as sustainable and environmental-friendly practices, 
-the appropriation of the learning methods, including the online/digital ones,   
-the quality of the practical arrangements, management and support modalities, 
-the effectiveness of the measures for safety and protection of participants,  
-the accordance of the tasks and responsibilities with Erasmus quality standards, 
-the adequation of the plan for the cooperation and communication between the partners-
organizations, as well as with other stakeholders that supported the project, 
-the appropriation of the evaluation procedures in the different phases and outcomes of 
the project in relation to its objectives as well as of the dissemination ways of the 
outcomes within and outside the participating organizations in order they become 
sustainable beyond the project's lifetime, 
-the support to the learning process, with emphasis to the identification and 
documentation of the results through Youthpass certificate. 

 


